HORTICULTURE CAREER/BUSINESS PROFILE
Introduction:  

Horticulture is a diverse field that offers many career opportunities.  Even within the city of Fort Wayne the number and variety of horticultural related businesses and institutions is impressive (e.g., extension horticulturalists, greenhouses and nurseries, garden centers, florists, farmer’s markets, public gardens and greenhouses, tree and lawn services, golf course management, etc.)   However, the diversity and novelty is even greater at the regional level; e.g., mint production, state forestry nurseries, arboretums, commercial orchards, tulip breeding, orchid tissue culture labs, and more. The purpose of this exercise is to allow students to explore horticultural careers of interest and to share their findings with the class.  You will be expected to arrange for a visit (interview) with a local or regional horticulturalist to obtain a firsthand perspective on the business/career being profiled.  Products will include a short written report and class presentation.

Focus and Content:

Your research should include the following components:
An overview of the business/industry or career:  What does the business or career involve?   There are several questions you may want to consider here.  How old is the industry or career?  What is the size of the industry?  How did it originate? Are their any related careers/businesses and what is the nature of the relationship?  What about economics and profits?  Who are the consumers? What types of product generate the largest profit margin?, etc.  Also, what about specializations within the career or industry; i.e., wholesale vs. retail nurseries, etc.  For careers in the public sector you may want to discuss sources of funding for the position and the basic goals and objectives. 

A job description:  There are many types of questions you may want to consider:  What does a typical work day involve? What type of training/skills is required?   What is a typical salary?  Is there a seasonality to the job?  What educational training is required?  Most of the data here may come from your interview. 

A discussion of anticipated changes/trends in the industry or career:  What is the growth forecast for the industry as a whole, both nationally and regionally? Are there are specific growth areas within the industry/career?  What about the roles of technology or globalization in terms of anticipated changes in the industry or career?
General Instructions:

1) Library/Web Research

Once you have selected a business, organization, or individual to profile and made arrangements for an interview or visit, you will need to conduct background research on the career or business being evaluated.  Although web research is encouraged, since the quality and accuracy of data found online is frequently highly variable, you should focus on content from websites produced by established organizations including professional associations, such as the American Society for Horticultural Science (ASHS), etc.; government agencies (Bureau of Labor Statistics, USDA, etc.), and horticulture departments.  In addition, as is true of printed literature, all information found online must be cited, with a typical web citation format being shown below.  
Koning, Ross E. 1994. Home Page for Ross Koning. Plant Physiology Information Website. http://plantphys.info/index.html (accessed on [image: image1.png]


8-24-2004).

2) Interview/Business Profile

The interviews should be scheduled no earlier than the third week of February to allow sufficient time for your preparatory research (above) and for general course progression.  Although phone interviews are acceptable with instructor approval, you are strongly encouraged to conduct the interview in person in conjunction with a tour of the business or work location.  On the day of your visit/interview, be sure to bring a camera to take pictures for use in your class presentations and reports.  If printed literature is available from the company or business, you will want to take samples.
3) Written Report

The written report should be 3-6 pages long at 1.5 times line spacing.  Subdivision into discrete, clearly labeled, sections is suggested with the business or individual profiled being presented as a case study; however, other ways of organizing the content are also possible. The writing style (technical, journalistic, etc.) is also optional, but all statement of facts must be clearly cited using consistent citation format.  
4) Class Presentation

The class presentation should provide a synopsis of the written report but should be geared towards a more generalist audience.  The use of demonstrations and/or visual aids (charts, photos, diagrams, etc.) is expected.  You may use PowerPoint®, with digital projection, or an overhead projector for your presentations.  Class handouts can also be prepared.  Arrangements for Xeroxes or overhead transparencies should be made ahead of time with the instructor.

Grading:
The assignment is worth 35 points, with 25 points allotted for the paper and 10 points for the class presentation.  The papers will be graded primarily based on their content and degree of “data” synthesis demonstrated.  However, the professionalism of the final product is also important and points will be deducted if there are large numbers of grammatical or spelling errors or formatting problems.  On the flip side, the possibility exists to earn bonus points if your report shows signs of extra efforts in terms of the quality of the writing or presentation. The class presentations will be graded based on content (organization, clarity, conclusions/summary), delivery (eye contact, voice quality, enthusiasm, etc.), the quality and appropriateness of the visuals aids.

